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LIST OF MAIN TOURISM FAIRS & CULTURAL EVENTS  THEREBY A TOURISM PRODUCT OF NICHE FOCUSED ON  ROMIT (ROMAN ITINERARIES) MIGHT BE PROMOTED
	COUNTRY
	EVENT
	PERIOD

	Germany
	CMT

Stuttgart




CMT is the Europe`s largest public exhibition for caravanning, motoring and tourism. With more than 1,400 exhibitors from over 80 countries and around 180,000 visitors – among them over 10,000 trade visitors – CMT offers lucrative customer potential to all countries, tour organizers, holiday destinations, manufacturers of caravans and mobile homes as well as specialist holiday companies. Caravanning, in particular, is a relevant target for tourism products linked to cultural heritage like archaeological sites, monuments etc.
www.messe-stuttgart.de/
	January

	Austria
	FERIEN

Vienna
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This is the Austria’s largest travel fair with over 49.000 visitors; it is therefore an indispensable channel to promote tourism products linked to cultural heritage in this small but rich market.

http://www.messe.at
	January

	Spain
	FITUR

Madrid

FITUR boasts over 11,500 participating companies and 102,000 professionals who are working at the Trade Fair, making advantageous contacts, defining strategies and getting the best returns from their presence at this fair, a business forum.

http://www.ifema.es

	January

	Switzerland
	FESPO
Zurich
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Holiday fair in Zurich represents a leading event for tourism providers from all over Europe to reach a prosperous population directly and close at hand, and at an incomparable quality. Today’s customer demands a comprehensive overview and individual advice. The Trade Fair has proven to be a platform within the marketing mix for creating this customer satisfaction. Make use of the opportunity to convince your target group of the range you offer and achieve this in person and onsite.

www.fespo.ch
	January

	Denmark
	FERIE
Copenhagen
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FERIE is the most important consumer exhibition in the Copenhagen metropolitan and Southern Sweden region. The exhibition takes place at the Bella Center in Copenhagen. In 2005 the exhibition was visited by 46,263 Danes and Swedes, searching   for inspiration for their next holidays, and 409 press contacts visited the show. Research from the 2005 event revealed: 99% of exhibitors were satisfied or very satisfied with the quality of visitors 83% of exhibitors confirmed that they want to participate in 2006.
www.ferie06.dk 
	January

	Germany
	REISEN
Hamburg
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With about 100.000 visitors and 1.086 exhibitors (in 2005), REISEN HAMBURG is the largest and most important travel fair in north Germany. Held in the heart of Hamburg, it’s the ideal platform for presenting tourism products: the compact showcase of the latest trends in tourism and caravanning for five days, year after year. 

www.hamburg-messe.de 
	February

	Germany
	CBR
Munich









C-B-R is the largest exhibition for recreation and travel in Southern Germany, with
1.453 exhibitors and some 125.000 visitors on five trade fair days.  Exhibitors belong to the following categories: tourist offices and associations, hotels and resorts, holiday flats and holiday real estate, travel agencies, tour operators, specialised literature, wellness, sports and leisure, outdoor goods, leisure facilities, caravans, motor-caravans, caravan accessories, camping equipment, campsites, boats, marine engines, accessories, equipment, windsurfing / surfing / diving / rowing / fishing, yacht/sailboat charter, marinas, sailing tourism, training,  bicycles, equipment, clothing and shoes, golf and wellness hotels, tour operators. 
www.messe-muenchen.de
	February

	Belgium
	SALON DES VACANCES / SALOON OF HOLIDAYS
Bruxelles




With about 100.000 visitors and over 600 exhibitors, the “Salon des vacances” is the greatest tourism fair in Belgium and represents for operators an indispensable channel towards the opportunities offered by the Belgian market. The Salon is participated by operators from 52 different countries and it is attended by a public critic and exacting, with a high education. 
www.vosvacances.be
	February


	Italy
	BIT
Milan




It is the greatest exhibition to the world of the Italian tourist products and a complete presentation of the best international offer. It is attended by 5.000 exhibitors (of which 1.600 are international) and over 46.000 travellers coming from 120 countries.
http://bit.expocts.it

	February

	The Czech Republic
	HOLIDAY WORLD
Prague
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This fair was founded in 1991, as a result of the political transformations in central Europe at the end of the 1980’s and start of the 1990’s, the opening up of private business and the opportunities to travel freely.  During the past 15 years the fair has grown and now exhibitors from 50 countries from all over the world take part in it.
www.holidayworld.cz

	February

	Germany
	ITB
Berlin




ITB Berlin is a prime meeting place, a marketplace, and a driving force behind the entire industry. The exhibition area and various segments, along with the comprehensive congress programme and supporting events represent the entire product spectrum of the tourist industry. At the same time, they form the basis for the development of new ideas, global approaches and targeted marketing
With 10.000 exhibitors from 180 countries and regions, ITB represents the full spectrum of global tourism at all levels of the value added chain like tour operators, booking systems, travel destinations, airlines, hotels and rental cars.
www.itb-berlin.de

	March

	Sweden
	TUR
Goteborg 




This fair was founded in 1983 as “window” towards the profitable Scandinavian travel market. It recorded 47.700 visitors and 1.200 exhibitors in 2005. Around 70% of the trade visitors who come to TUR do not attend any other travel trade fair. Close on 90% of them are responsible for, or participate in, corporate purchasing decisions. TUR continues to develop strongly in close association with the travel industry. 

http://www.turfair.com
	March

	France
	SMT
Paris




Salon De Mondiale du Tourisme is the largest travel exhibition in France, with around 110,000 visitors and over 650 exhibitors.  This four day event is primarily visited by members of the public, all consumers of foreign holidays, with some interest from those working in the travel industry/marketing and professionals.  This event has a relevant media coverage with 721 specialist journalists attending it.
www.mondialtourisme.com
	March

	Russian Federation
	MITT
Moscow




 

 HYPERLINK "http://www.mitt.ru/index_rus.php" \l "#" 

 



During the last several years MITT has been one of the most professional and attended exhibitions worldwide, it is among five leading world tourist exhibitions and a member of European Association of Tourist Exhibitions. 
For Russian and international companies and organisations MITT provides wide opportunities for establishing new business contacts and maintaining the existing partnership relations, positioning the company and obtaining full information about the market. 

http://www.mitt.ru
	March

	Germany
	IMEX
Frankfurt
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IMEX is the essential worldwide exhibition for meetings and incentive travel. In 2005 a record 3.000 exhibitors attended from 140 countries representing national and regional tourist offices, major hotel groups, airlines, destination management companies, service providers, trade associations and more. Over 3.000 hosted buyers from more than 50 world markets visited IMEX 2005, contributing to a total of over 7.000 visitors for the show's busiest three days ever.

www.imex-frankfurt.com

	April

	China
	BITTM
Beijing
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BITTM, the Beijing International Travel & Tourism Market, is the definitive annual trade event targeting the Chinese travel and tourism market with its enormous growth potential. China is the world’s largest single consumer market and has the sixth largest share of global Gross National Income. Chinese expenditure on travel is currently growing at 27% per year. The number of departures is expected to grow from 15 million in 2002 to a massive 100 million by 2020. The Beijing International Travel and Tourism Market creates an annual platform where global and local industry professionals meet, discuss and contract the forthcoming seasons. Dedicated exclusively to business-to-business, BITTM provides the essential link between the rapid expenditure of the Chinese travel and tourism industry and the dynamics of the global industry needs.

http://www.bittm.com

	April

	Spain

	SITC
Barcelona
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The fair has grown year after year and it has been consolidated as the leading event of its kind in Spain targeting and consumers. The International Tourism Fair in Catalonia is the best place for Catalan and Spanish travellers to choose a destination for their holidays.  In fact, more than 200.000 visitors attended the 2005 event; more than 60% of visitors come to the fair to choose a destination for their holidays; around 90% of visitors felt the show had fulfilled their expectations.  
www.saloturisme.com
	May

	Italy
	ARCHEOFESTIVAL

Perugia 
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Archeofestival is the first international event entirely dedicated to archaeology, a discipline which deserves the status of instrument of cultural growth, entertainment and knowledge. Mainly, it aims to expand the areas interested by archaeology and take it outside of the academic institutions, transforming it in a chance to promote the territory, economically, culturally and socially. Promoters believe this is a good time for Archeofestival, as archaeology has a growing number of followers among the general public. This is proven by the numbers of people who visit expositions and museums, watch dedicated television programs, read magazines, books and even comics, play related videogames. Archeofestival will put on a show, giving visitors the possibility of re-discovering all the traces, material and immaterial, which umbrian culture, both etruscan and roman, has left us. Archeofestival wishes to be and element of integration for local culture and tourism by putting umbrian archeological resources in light. Each event will also be a moment in which to promote all the others, encouraging visitors to see more. 
 www.archeofestival.com
	May

	Japan
	JATA and world travel fair
Tokyo
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This is the greatest travel industry fair of Japan, based on one-to-one business meetings with travel trade and press as well as business appointments between suppliers and buyers from JATA’s 1.300 member agencies. The FAIR enables tourist operators to access to Japan’s largest concentration of avid overseas travellers 9 million outbound travellers annually from greater Tokyo metropolitan area.
http://www.jata-net.or.jp

	September

	Poland
	Tour & Travel 
Warsaw




TT Warsaw Tour & Travel Fair is a leading international meeting of the tourist trade in Central and Eastern Europe with the longest tradition in the region. Scores of major tourism buyers, travel agents, representatives of national organisations aimed at promoting tourism and national association of tourism companies will be present.  
Come and experience it!
www.mtpolska.com

	September

	France
	MIT International

Paris
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MIT International is the world’s largest trade fair for group tourism professionals, with over 136 countries, 662 French companies and 304 foreign tourism companies exhibiting.
http://www.mitinternational.com/

	October

	Great Britain
	WTM

London
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WTM brings together every sector of the global travel and tourism industry over four business-focused days. In the 2005 edition, 202 countries took part in it; industry participants from UK were 25.658, from overseas 22.683.
www.wtmlondon.com

	November

	China
	CITM

Shanghai
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The first edition in 2004 was participated by 16 ministerial delegations with vast geographic diversity, nearly 500 highly selected delegates from over 51 countries and 180 foreign delegates representing 170 cities and 30 provinces. 
http://wtms.wtuglobal.org/CITM.htm

	November

	Italy
	Fair of the Mediterranean Archaeological Tourism 
Paestum 



The aim of initiative is to promote archaeological sites and destinations, creating integration between different cultures, 
favour the commercialisation of specific tourist products, 
contribute to fighting seasonal phenomena, 
increase cultural events and financial and employment related opportunities. The exhibitors belong to the following categories: institutions; national tourism boards; regional, provincial and municipal authorities; chambers of commerce; tourism promotion companies and local tourism systems; superintendents; archaeological parks; associations of economic operators; tourism consortiums. Visitors are composed by:  • Cultural and tourist operators in the public and private sectors 
• National cultural and tourist organisations 
• Associations, Archaeologists and Superintendents 
• Archaeological Groups and Archeoclub, Universities, Schools, Information Entities

http://www.borsaturismo.com

	November
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